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PREFACE

perhaps nothingha's changed so dramatically in the past few years as our own
local communities. To illustrate this point, think for a moment about what your
community is. like today and compare it with what it was like when you were a

You will no doUbt'realize that many goOds and services are presently
available which were not available during your childhood. Note the sudden
increase in leisure related facilities such as.community swimming pools and
recreation centers. Most of these have been built in the past 10 to 20 years.
Even services we now consider "basic" to every communityhaV surfaced roads,
street lighting, public utilitiesare fairly recent-develop ffints in many
local communities.

Yes, communities have changed for tie better in many ways. With these
improveEents, however, have come associated Cdats.. We are speaking here of
social well as economic costs. *The economic costs are easier to identify.
How often we hear afe question, "Who is going to pay for all ,77 thege community
improvements?" It is a logiCal questfon and often leads to otLer discussions
on the increasing taxes that are needed to support community irkrovement.

On the social side, cost is more difficult to describe--but no less
critical,-to local planning. Consider, for example, the matter "Who is to de-
cide how community change will take place?" If communitAs are unable to
come up with a satisfactory answer to this question,-conflict and turmoil
result. When this occurs, we witness a cost on the social side which exceeds
the benefits gained through expanded community services and facilities.

A third type of cost, in addition to economic and social costs, should
also be mentioned. Research has shown that individuals increase their ex-
pectations when provided with a more satisfying environment. Therefore, as
residents are confronted with more and better community services and facilities,
they in turn expect more from their communities. This being the case, we
should recognize that there is a rising-expectation cost associated with com
munity improvementaind, because of this, we will probably'never witness the c

totally satisfied community resident.

Where does all of this leave us? It is our opinion that!attempts,to
improve any community must recognize the various costs discussed above. More
than ever before, community planning requires a logical and, orderly process.of
decision-Makity to minimize costs associated with community change. We believe
that the commutLy survey technique;properly used, is one technique which
can makd it eaeier'for communitieto_plan their own future..

A well-planned community survey is particularly helpful for gaining
citizen input. Whatever the stage of the development process, residents are
entitled to the opportunity V2 express their personal feelings. This may
occur at the very early stages, where residents are asked to evaluate
different facets of their community. This is called a "needs assessment"
and is helpful in the planning phase of community development. We also see
where community surveys are used in the implementation phase of development.
Here residents are asked to choose among a liet of possible strategies or
outcomes. This type of ` survey -is helpful in policy formulation on the local
level.



There is, an
looke& We feel_ , irn
improvement. 2-1 as -clx

to discuss irsrt:

community surveys which should not be avers
survey is itself an asset for community

kettn_ at' catalyth for bringing residents together
community.

Through tit, effarts ny local organizations and individuals,
the survey on Vheich this a on is based was conducted for the benefit of the

entire community- The speciftc objectives of the survey have been defined by

youi communigr, ReprehiZAtilaves-of the community have actively participated in
virtually everry pi so Ake process. Many houra have been volunteered to

this effort, sod aWt pliteful for the unbounded cooperation of everyone'who"

took part in' }t evii.-ver, We want to acknowledge, in particular, the individuals

who delivereaa =1,k0 up the questionnaires. Last, but not least, are the

many residents Air, 'Llk.VE the time to complete the questionnaires. Because of

youreffortsb 'e feel that information has been collected which can lead to

more positive c4v planning.

While the information provided in this report will not guarantee a better
community, we believe that it is a step in theme direction. Hopefully it
will serve as a basis for making better 4ecIsions-regarding commdpity improver

went. It is now in your hands. to-assure that these better dedisierii are

forthcoming.

17.

GOOD LUCK!V

Vern Ryan, Director
CD -DIAL
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CHAPTER

INTRODUCTION*
'P

Background

The Fort Madison Community Betterment Survey was initiated at the request
of the Fort Madison Chambet of Commerce. The need for the survey was determined

retailers=who_had_met_to_discuss_possible_changes
and future developmeneof the'downtown business district, Specific objectives
of the survey were to 6etermine the attitudes citizens had about various com-
'munity characteristics, such as retail trade, medical services, community
services, recreation /entertainment- opportunities and the community image.

Planningandexecution of the survey was, done by the Fort Madison Com-
munity Betterment Survey' S,nering Committee which includedrepresentatives
--of the Chamber of Commerce, Community Hospital Board, and CityqoVernment.
This steering committee solicited questions for the_survey froi'a group of
35 individuals who represented local service clubs, chuLches, schools,
businesses, industries and several organizations from the Fart Madison com-
munity. Assistance in the design of the questionnaire, selection of a
random sample of households andlanalysis of the responses was provided by
the Iowa State University Extension Service.

Sampling_and Survey

randoth sample of 411 households from Fort Madison and Fort Madison
rural _routes was selected for the survey. The sampling procedure is explain-

in Appendix A. Questionnaires were delivered on Monday, November-26, and
-Picked:up bylriday, November 30, by 44 Volunteera froM Fort Madiaon!s.Jaycees,
Lions, Rotary,. Kiwanian and"SoroptiMist organizations. Of the 411 households
selected, 268 returned a completed questionnaire. Included in the 143 non=
respondents were 40 who were no longer living:or had since moved:out of the-
area Therefore, 12!.2 percent of all-residents still living in the area
cooperated in this effort by returning their quePttionnaires.

The Fort Madison Community Betterment Survey Steering Committee and the
volunteers who delivered the questionnaires are to be commended for the,ac-
curate, expeditious and painstaUng manner in which they planned and conducted

*Prepared by Mark E. Settle, Extension Community Development Specialist,
and Betty Wells, ISU Research Associate.



the survey. Their efforts have resulted in a"survey which should accurately

refleet the opinions and attitudes of.the residents of the Fort Madison area.
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Chapter IV includes a discussion on Fort Madisnn shopping facilities.
A section on where and Why residents purchase selected goods and services
is Included. In addition, an overall evaluation of retail services is pi
vided.

,Chapter V presents an analyais of medical services in Fort Madison.'
Special attention is given to where and why residents go to receive medical,
assistance. Also, the residents' perceptions of aeditional health care
facilities andcoservices needed in Fort Ma eon are inclUded.

The concluding chapter ,(Chapter VI).provides same guidelines for use
of this report as, one step in the process of making'Fort Madison a better
place to Ilde.



CHAPTER II

A PROFILE OF SURVEY RESPONDENTS AND COMMUNITY ATTITUDES

.Survey Rts ondahts

Hhen,a sample of community residents is drawn to provide Information

about the entire community, a major concern is that the responses of the

sampled iddividualaare representative of all the community residents. This

'is accomplis hed by. making sUrethat no-grouPnor nategory-of individuals As
overrepreeented in the sample,of'aurvey respondents: For this reason,in-

formation is examined on a:number of personal and social characterietics of

the individuals surveyed.

To begin, we looked at the residential patterns of the respondents to

the questionnaire. Over three-fourths (82 percent) of those surveyed indcate

that they'llve in Fort Madienn,.while the remaining individUals (18 percent)

live outside the city-limits. Those individuals who give outside the city

limits are from :tits -Fort Madison rural routes and include farm and nonfarm

rural residents. In addition, the sample includes residents who have lived

,s.., in Fori Madison and Lee. County a short time,.a moderate .rime, and a long

time In-general, most bf the-respondents -(75 percent) have resided in

Fort,Madison for 11 or more years and 77 percent of the respondents have

resided-ix) Lee County for 11 or more years (Table 1). ,,,

Survey respondents are evenly _diatributed.throughout the adult age.
.

categories (Table) 2). Thus, the-possibility of any influence of age - biased

information has.bein_reduced-_-_In_addition, as designed by the sampling

technique, the respondents represent an equal weighting-of-males and females_

(Table ) .; Table,4 presents the-iducationar,levels of the respondents, with-.

over three-fourths (79 percent) having at least a high school education.-

Tabl s 5 me6 and 7 give the inco and emPloyment. status for the heuse-
,

holds of the respondents. Most (62 percent) gress annual incomes tor

'heuseholds in 1979 are between $8,000 end-$24,999..-The rem ning households

are normally distributed throughout the other income categor s. This 111

come distribution for.households,is.typical for most commune. es._ The.

employment stems of the respondents-and their spouses is reported in Table

6 and 7. The large number es. in-the full-time-and part-time employecategories:
_ ,

are _expected. ,fin terns of thecommunity
,
Of employment most of the ieSpon-

,

dents and their spouses-are.employed:in_Fort Madison. ,-

marital status of_the respondents appearainiTable_8. As exgeeted,
. .

mcist_individuals_(74. percept) are married. Table9end 10 provide a com-

posite portrait-of inerespondents'ileusehold-aizaand age of-hOusehold

-Members. Generally, surveyed individuals lave one iti-three-chiidren and
hate:household_meffibers,Who are in the.5tp647year.Age categories 'These

a
the"

figures -re_ very'-representative-of typical Midwestern communities_tne,size

t"Madison/ '--- -- :.. ,

- -. ,

--- _
,

the overall sample, no-single group was Overrepresented Among the

aracteristics examined. Therefore; thg responses provided by the samiXe-.
,

hould reflect the general attitudes.and evaluations of Fs re Madison com--

munity residents.



_esidence of respondents.

:Questions and Responses

umber a

Number

Percent Reporting

Percent

Where-do yoneurrently'live?,

Within city limits 207 81.8
Outside city limits 46 18.2,Total'` 253 100.0v

How twiny years have you lived in
this community? .

Lessthan 5 ye 35
6 to 10 years L26-
11 to 30-years 72
'31 to 50 years 55
More than 1. years. 58
Total 246

How many years have you lived in
Lee County?-

. .

Less than 5 Years
6 to 10 years
11 to 3Q.; years
31 till5Q -years
More han 51. years
Total

14.2
10.6

.29.3
22.3
23.6
1000-

32 12.6
26 10.2
72 28.4

23.2
65 25.6

254 100.0

=

-..:Table 2. Age of respondents.

Age:C ego
Number_ and Percent Reporting

Number Percent

7-to 34 ye-ara of age 64
35 to 50 yeArs of age 65
51 -to 64 years of .age 66'

65 years of age and over 59
--Total- 254

25.2
25.6
26.0_

. 23.2



Table 3. _ex .of respondents.

Number And Percent Re ortin

Number Peri.ent

128 49.6

-
130 50,4,Female

Total 258 100 0

Table 4. .-Levels of education for respondent

Number and Percent Re ortin

Years of Education Complete , .Number Percent

No formal. e&-----7e;;;1 a 0

Elementary (grades 1=8) ,

Some -high school_ (grades"9-1 0,

19
33;

Completed high 'school (grade 12) 109
Some-college. (less than 4. years) 48-

College graduate (4 years) .25

Attended graduate school 18

Total 252

7.5.-
13.1 :

43 _,

.
19.0
9.9
7.1

1010.0-

Approx__ate_incoMe for households.

Indome CategorY

Ni caber and--Percene.Re or

Number Ve

5;
11.9

-:-13,7

Less than $5,000
$5,000 to $7,999
$8,000 to $11,999

11.
27:
31

'$12,000 to $14,999 r 30 -11.3

$15,000 to:$194999 -- 41 18.-.1

$20,000-io $24,999 ., 38 _16.-8

$25,000 to $34,999 30 13;4-

$35,0,00 or more -,- ' -16 ,. :',7.1

226 -'.100:0Total
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Table 6. Employment statusiof respondents.

-Present employment status

Empldred Full-Time
employed Part-Time
Retired
Full-Time Hem_
Student
Unemployed
Total

Community Where Employed'

Fort Madison
Burlington
Other Communities
Not applicable

-Total

NUMber_and Percent Re ortin

Number Percent

142 56-6
19 7.6
57 22.7
3Q 12.0
0 0.0

N a
251 100.1

128 49.2
7 27

12 it. 7
113 43.5
260 100.1

Table
I

Employment sitatu' spouse.

Number and Percent Repoing

Nuffiber Perdent

Present employment status
i

Employed Full-Time 94 36.2
EmploYed Part-Time 18° 6.9

Retited 32 12.3
FullTime Homemaker 33 12.7

1 0.4Student
___UnemOloyed , 2.7

Not Applicable 75 28.8,

Total 260 *

CoMmunity Where Employed

FOrt-Maditon

Other Communities
-7- Not Applicable--.-

405 36.5
7 2.7
7. 2.7

151 58.1
260 100.0



Table 8. Marital status of respondents.

Marital Status Number Percent

Never married 17 6.6

Married 190 73.6

Divorced, separated or widowed 51 19.8

Total 258 100.0

Table 9. Size of households.

Number of Household Members

Number and Percent Reporting.

PercentNumber

46 18.4

2 88 35.2

3 51 20.4

4 41 16.4

5 15 6.0

6 8 3.2

7
0 0.0

8 1 0.4

Total 250 100.0

Table 10. Age of household members.

Age Categories-

Number and Percent Re ortin

Number of
Household Members Percent

Under 5 years of age 48 7.1

5 to 18 years-of age 138 20.3

19 to 64 years of age 402 59.1

65 years of age and over 13.5

Total 680 100.0

14



-9-

Community Image

Information on how-residents evaluate their community as a place to live
is useful for understanding local needs and concerns. To obtain this informa-
tion, respondents were asked to rate Fort Madison on a 7-point scale across a
number of dimensions. The scoring method was such that the higher the score,
the more positive the evaluation. Table 11 summarizes the results by giving
the average scores for each dimension.

Average scores in Table 11 are in the orm of bar charts where a score
of "4" is used to reprccent the midpoint of he range of scores -that is,
neither unfriendly nor friendly place to live, but somewhere in between.
When this occurs, no bar is shown. Bars to theleft of the middle indicate
negative evaluations, whereas bars to the right\?f the midpoint are signs
of favorable impressions. The length of the bars measures the amount or
degree of positive or negative evaluations on each dimension under consider-
ation.

In total, respondents evaluated the community of Fort Madison and
residents of Fort Madison favorably on all 12 dimensions. Scores were
particularly favorable on the dimensions of "civic clubs that work for the
improvement of the total community" and "residents seem willing to help
others." The next most positive scores were on the community's friendliness
and how the residents speak well about and have much pride in the community.
Respondents also indicated favorable impressions of Fort Madison as moving
ahead, having strong leadership, having ability to solve problems and en-
couraging citizens' involvement in local affairs. Favorable impressions
were also evident toward the residents of Fort Madison on the dimensions of
active support and attachment to the community and opportunities for involve-
ment in local affairs.

The least positive, but still positive, evaluations are the respondents'
perceptions of the efficiency of city government and that statement that
Fort Madison has more things going for it than other communities.

Responses on six factors were analyzed by age of the-respondents (Table
12), Generally, respondents who are under 35 years of age do not have as
positive impression of the community as those who are 35 years and'over.
The apparent trend, with a few exceptions in the 35 to 40 year age category,
is that as the age of the respondents increased, the evaluations of Fort
Madison's image were more positive.

Ratings on the community image measures are-useful for assessing the
generalimpressions of respondents concerning Fort Madison as a place to
live and work (Table 11 and 12). OveralL the respondents have a very
Positive image of Fort Madison and the residents, despite some dissatisfaction
by the young adults in the community. Careful consideration of these items
may be important in the determination of future community projects and who
should be involved in the decision-making processes. -Analysis of other
facilities and services in Fort Madison may also contribute to this end.
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Table 11. Measures of community image.

Negative Image Midpoint
4

Positive Image
7

A. FORT MADISON .

IS GOING DOWNHILL

IS AN UNFRIENDLY PLACE
TO LIVE

4.6 IS MOVING AHEAD -

IS A FRIENDLY PLACE-
TO LIVE5.4

HAS WEAK CO. NI_TY HAS STRONG COMMUNITY
4.4IWERSHIP LEADERSHIP

HAS INEFFICIENT CITY HAS EFFICIENT CITY

GOVERNMENT 4.2 GOVERNMENT

SEEMS UNABLE TO. SOLVE SEEMS ABLE TO SOLVE

ITS OWN PROBLEMS 4.4 ITS OWN PROBLEMS

DISCOURAGES CITIZENS' ENCOURAGES-CITIZ

INVOLVEMENT IN LOCAL INVOLVEMENT IN LDAL

AFFAIRS 4.8 AFFAIRS

HAS CIVIC CLUBS THAT HAS CIVIC CLUBS THAT

DO NOT WORK FOR THE WORK FOR THE IMPROVE-

IMPROVEMENT OF TOTAL MEVC OF THE TOTAL

COMMUNITY 5.6 COMMUNITY

HAS FEWER THINGS GOING HAS MORE THINGS GOINI

FOR IT THAN OTHER FOR IT *AN OTHER
COMMUNITIES I KNOW OF 4.1 COMMUNITIES-I KNOW 0]

B. FORT MADISON
RESIDENTS . . .

HAVE LITTLE PRIDE HAVE MUCH PRIDE IN

THE COMMUNITY 5.1 THE COMMUNITY

-SELDOM ACTIVELY. SUP- OFTEN ACTIVELY SUP-

PORT THE-COMMUNITY 4.6 PORT THE COMMUNITY

SEEM UNWILLING TO HELP SEEM WILLING TO HELP

OTHERS IN TIME OF NEED 5.6 OTHERS IN TIME OF NEE

HAVE A WEAK ATTACH- HAVE A STRONG ATTACH-

MENT TO THE COMMUNITY 5.0 MENT TO THE COMBUNIT1

SPEAK POORLY ABOUT SPEAK WELL ABOUT THE

THE COMMUNITY 5.1 COMMUNITY

HAVE FEW OPPORTUNITIES HAVE MANY OPPORTUNIV
FOR. INVOLVEMENT IN FOR INVOLVEMENT IN

LOCAL AFFAIRS 4.4 LOCAL AFFAIRS

ES



Table 12. Selected measures of community image by age of respondent.

Negative Image

A. FORT MADISON

IS GOING DOWNHILL

17 to 34 years of age
35 to 50 years of age
51 to 64 years of age
65 years of age and over

HAS WEAK COMMUNITY
LEADERSHIP

17 to 34 years of age,
35 to 50 years of age

=-51 to 64 years of age
64 years of age and-ever

DISCOURAGES CITIZENS'
INVOLVEMENT IN LOCAL
AFFAIRS

17 to 34 years of age
35 to 50 years of age
51 to 64 years of age
65 years of age and over

FORT MADISON
RESIDENTS .

SEEM UNWILLING -TO HELP
OTHERS IN TIME OF NEED

17 to 34 years of age
35 to 50 years of age
51 to 64 years of age
65 years of age and over

HAVE A WEAK ATTAHMENT
TO THE COMMUNITY

17 to 34 years of age
35 o 50 years of age
51 to 64 years of age
65 years of age and over

SPEAK POORLY ABOUT
THE COMMUNITY

17 to 34 years of age
35 to 50 years of age
51 to. G4 years:of age
65 years of age and over

Midpoint Negative Image

SIM

MINIM

4.6
4.6
4.7

- 5.4

5.1
5.2

OMMEMMAMMI 6.0

4.8
4.7
5.3
5.4

4.7
4.9
5.2
5.7

IS MOVING AHEAD

HAS STRONG COMMUNITY
LEADERSHIP

ENCOURAGES CITIZENS'
INVOLVEMENT IN LOCAL
AFFAIRS-

SEEM WILLING TO HELP
OTHERS IN TIME OF NEED

HAVE A STRONG ATTACH-
MENT TO THE COMMUNITY

SPEAK WELL ABOUT THE
COMMUNITY
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CRAFTER III

ATTITUDES TOWARD SELECTED COMMUNITY
SERVICES AND FACILITIES IN FORT MADISON

One of the major functions of any community is to provide certain basic
services and facilities to local residents. These services and.facilities
may be proVided through public or private sources. This section'of the re-
port includes a summary of Fort Madison area residents' attitudes
evaluations regarding municipal services, public utilities, housit,,, public
programs, library,-public transportation, public add parochial school systems,
and recreational/entertainment opportunities.

Comm Services and Facilit

The questions related to tomMunity services focused on the respondent's
evaluation of the quality of'each service. Evaluations of these community
services may be influenced by place of residence. Therefore, Table 13 com-
pares the responses of individuals residing within and outside the city
limits. Responses are divided into four major service groups: municipal
services, public utilities, housing Availability, and pvblic programs

The respondents residing within the city limits evaluated the quality
of three out of eight selected municipal servir s positively. Over
two-thirds of the residents within the city limits rated fire piptection
(92 percent), police protection (75 percent), and garbage-collection service
(66 percent) as very good or good. On the negative side, more respondents
evaluated the quality of Fort Madison's may9r-council form of government,
snow removal, local government, and storm sewer system as fair or poor'than
very good or good. The most negatively evaluated service, with three-fourths
of all respondents reporting fair or poor, was the_quality of street main-
tenance in Fort Madison.

The quality of Fort Madison's public utilities, were all'evaluated very
positively by the-respondents. A majority of. all respondents evaluated the
quality of-water, water service, electric utilities, and gas utilities as
very good or good. The least positive, but still positive, evaluation as
given to the quality of water in Fort Madison, with 51 percent of all re-
spondents reporting'very good or good:

The respondents evaluated the-availability of housing in Fort Madison
rather negatively. A majority of respondents reported:that the availability
of housing to buy and housing for the elderly was faii: or poor. And well
over three-fourths of all respondents report the availability of housing for -,'

young families and for low income famifies and the availability of houses to
rent as fair or poor. It should be noted that the lower number of respondents
in each. of the' five housing questions would ind7Lcatethat about one-third of

the respondents reported "don't know." However, this negative evaluation of
housing- availability is consistently reported by the respondents residing
both within and outside the city limits.

18



A majority of all respondents reported the quality of prograMS for
elderly and the availability of_employment opportunities were fair or poor.
And three-fourths of the respondents evaluated the quality of programs of
youth as fair or poor. On the positive side, a majority of the respondents
evaluated the quality of "day-care" services for children as very good or
good.

In summary, the respondents' evaluations of the quality of Fort
Madison's community services and facilities were on the average more positive
than negative, Howevet,_it may be helpful to give special attention in the
future to-considering the quality of street maintenance, housing availabilitY,
and programs available to youth.

Public Library

Since the evaluation of the public library may be influenced by place
of residence, responses were analyzed by respondents residing within the
city limits and those residing outside the city limits (Table 14). Overall,
the quality of library services and facilities were rated very high. More
than tight of ten respondents reported the quality of library services as
very good or good. And, almost seven out of ten respondents evaluated the
quality ot library facilfties as very good or good.

At the etime this survey was conducted the Fort Madison library board
was considering four alternative futurp library facilities. There was no
clear preference by the respondents for any one of the four alternatives.
However, respondents residing within the city limits tended to favor to
locations --the present. library and a branch library on the west end of
Fort Midison. Those respondents residing outside the city limits fended
to favor leaving the present library as is. -Therefore, taking into account
the respondent's positive evaluations of the quality-of the

the library board may want-to-an4lyze the situation further before
considering whether to leave the present library as is and/or add a branch
library on the west end of Fort Madison.

Public Trans-_ortation_

Respondents' evaluation of the quality of-public transportation and
theit-preferences regarding futurepublic transpOrtation systems are .re
ported'in Table 45. Since-perceptions of public transportation is influenced
by age, responses were analyzed by four respondent age categories.'

-=, In -e4luating the quality of Fort Madison's public transportation,
more than bight of ten,respondents said it was poor. This negative re-
sPOnse was reported consistently throughout the four Age groups of the
respondents.



Table 13, Evaluation of comma

_

Services and Faciliies

MUNICIPAL SERVICES

Quality of local goverment

Within city limits 194 3% 36% 48% 14%

Outside city limits 43 2% 472 37% 14%

Total 237 2% 38% 46% 14%

Quality of mayor-council form of government

services and facilities by .place of residenco,

Number of Very

Respondents .Good Good Fair Poor

Within-city limits

Outside city limits

Total

Quality of police protection

Within city limits

Outside city limits

otal

quality of fire protection

Within city limits

Outside city limiti,

Total

Quality of garbage collection service

181 8% 33% .,392 20%

41 7% 34% 44% 15%

222
I 8% 33Z 40% 19%

202

43

30% 45% 16% 8%

191 56% 21% 5%

282 47% 17% .8%

'292 44% 48% 7% 1%

'37% 58% 5% 0%

i243 42% 502 7% 1%

Within city limits . 202

Oitirditity limits -23--

Total 1 _225_

Quality of storm sewer system

23% 43% 20% 14%

9%-= 7 22% 13%

22Z_44% 142

Within city limits , 181 6/ 30%: 34%, 29%

-.Outside city limits 29 71 312 31% 312

4U Total 210 HA 31% 34%.' 30;



Table 13 (cont.)

Quality of street maintenance

Within city limits

Outside city limits

Total

Quality of stow removal

Within city limits

Outside city limits`

Total

PUBLIC UTILITIES

Quality of water service

Within city limits

Outside city limits

Total

Quality of water

Number of Very

Respondents Good Good Pair Poor

200

43

243

202

42

244

202

28

230

Within city limits 200

Outside city limits . 30

Total 230

utility of electric utilities

Within city limits 200

Outside city limits 36

Total 236

Quality of gag utilities

Within city limits

Outside city limits

Total'

Availability of hduiing- for-elderly

Within city limits

Outside city limits

Total

186

33

219

1

I 148

i 29

i. 177

5%

2tr

20%

19%

5% 20/

/ 11% 28%

7% 33%

11% 29%

22% 49%

11% 40%

21% 47% =

16% 371

7% 37%

lit 37%

. .26% 57%

31% 53%

26% 56%

252 52%

21% 49%

262 52%

=

7% 21%

3% 21%

7% 21%

40% 36%

47% 33%

41% 35%

31% 30%

45% 14%

33% 28%

21% 8% nw

25% 25%

21% '10%

32% 16%

'33% 23%

32% , 17%

45% 26%

52% 24%

46% 26%



Table 13 (cont;)

4ber of Very

Respondents ' Good Good Fair Poor

Availability of housing for young families

Within city limits

Outside city limits

Total

Availability of housing for low income families

Within city limits

Outside cIty limits

Total

Availability of housing to buy

4

Within city limits F'

Outside city limits

Total _

Availability of housing to rent

Within city limits

Outside city limits

Total

PUBLIC PROGRAM'

Quality of programs for elderly

Within city limits

Outside city limits

Total

Quality of programs for youth

Within city limits

Outside city limits.

Total

Iffailty 012'day-care" seivices for children

Within city limits

Outside city limits

Total

Availability Of employment,ppportunities

:: . Withifrcity limits
41'

Outsidecity-Lii
----,_.----:

,.. .

,,,,,-

s 1

f121117..E.: .4217Z-7,.r;:encSld r

147 2% 11%

31- 0% 13%

178 (' 2% 11%

158 3% 13%

31 0% 13%

189 2% 13%

184 7% 38%

34 3% 44%

218 6% 39%

158 1% 13%

29 0% 7%

187 1% 12%

160 9% 40%.

32 6% 41%

192 9% 40%

167 t 5% 19%

34 £
3% 6%

201 5% 17%

135 9% 44%

29 3% 55%

164 8% 46%

46% 42;

55% 32%

47% 40%

37% 48%

36% 52%

372 48%

,40% 16%

38% 15%

39% 16%

41% 45%

45% 48%

42% 46%

38% 13%

31% 22%

372 15%

31% 46%

50% 41%

34% 45%

39% 8%

35% 7%

39% 8%

, 38%. 16%

42% , 30%

37



Table 14. Library questions by, lace of residence.

Item

% Reportin

WITHIN C OUTSIDE
LIMITS CITY LIMITS TOTAL

Quality of Library Services

Very Good

Good

Fair

Poor

Quality of Library Facilities

ery Good

Good

Fair

Poor

Alternative for Facilities ,

Two locations - present library
with braodkon West end

New_centrallY located library

Remodel existing library

Leavejoreseht library as is

Other

rinumber of respondents

(ri1.77) (rrA39) (216)-

32% 26% 31%

53% 62% 54%

11% 10% 11%

5% 3% 4%

(n =-168) (n39) (n=207)

V 20% 18% 20%

47% 49% 47%

25% '28% . 26%

8% 5% 7%

-2_

:a=195)

40%

12%

14%

30r
5%

35%

14%

9%

37%

5%

1-1238)

39%

11%

13%

31%

5%



a

Table l5. public transportation questions by age.

a 17-34

% Re-ortin

65 AND

-50 51 -64 OV Total

Quality of public transporta7
tion

Very good

Good

Fair

Tibor.] '

Number -fReapondehts

eren es regarding public
Tr_nsp- atibn

System.

-City shout`. subsiie .,

pystum
. ,

Cojnpletely Private
us. Company-..,

additiont public
Transp4ration needed

Other preference
!

Number of Resents
I

2%

2%

0%

2%

0%

0% 0%

0%

1%

12% 11% 7% 11% 10%

85% 87% 93% 89% '89%

60. 63 57 46 226

.25% 45% 23% 26% 30%

.27% 29% 27% 41% 30%

29% 16% 45% -26% 29%

13% 10% 3% 6% 8%

6% 0% 2% .2% 3%

63 ,62' 64 51 240
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The respondents' preferences regarding future public transportation are
evenly distributed between a city-run bus system, city- subsidized bus system,
and a completely private bus company. However, the analysis of the responses
by age groups of the respondents indicates more support, although not:a
majority, for each of the three alternatives. Those respondents in the 35 to
50 age, category were more supportiVe of a city-run bus system, those in th-
65 and over:age category were more supportive of a city-subsidized bus system
and those in the 51 to 64 age category were more supportive of a completely
private bus system. Thus, this analysis still does not provide a clear
majority for any one of the three alternatives effete&

The respondents' negative evaluations of the quality of public trans-
portation indicatese need for an improved transportation system in Fort
Madison. However, these transportation alternatives need to be analyzed
further before determining which alternative would be-most acceptable and
feasible. with the present situation.

Appearance of Fort Madison

The overall appearance of Fort Madisov may be influenced by a respondent's
length,of residence. Therefore, these responses were analyzed separately
for those respondents residing i the community for 1 to 10 years, 11 0
years, 31 to 50 years, and 51 yea P4 over- (Table 16).

The respondent's image,of the overall appearance of Fort Madison was
extremely high throughout all of the length-of-residence categories. Over
nine out of-ten respondents who have resided in the community over 11 years
reported Fort Madison as extremely or fairly clean and well-kept community.
And eight out of ten respondents,who have resided less than ten years report-
ed Fort Madison as extremely 'or fairly clean and well-kept community.

The respondents we!e asked if the Artestan well water fountain at Avenue
G and Eighth Street should be made operable. A majority of all respondents
supported i making the Artesian well operable. The analysis by length of

:residence indicated this majority support was consistent throughout each
category, with somewhat stronger support by the respondenLs who have resided
in ForeMadison one-to ten years. Thus, the community leaders may want to
consider the fealibility of making the Artesian well operable in-the future.

Public and. Parochial School S etems

Tables 17 and 18 provide the.summary of the respondents' ratings of
the public and parochial systems on 11 items. Table 17 provides a break-
down of all houvaholds:reporting very good, good, fair, or poor-. Well over
half of!all households:evaluated the public school system as very good or
good on19 of the 11 items measured. The highest ratings were reported On
the public Schodl system's-trades and athletic programs. On the negative
side,-well.rwer half of all households repOrted the administration and
discipline as fair or poor.

28
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Table l6, Beautification and appearance of Fort Madison by length of idence.

% Reporting by Yea s in Communit-

It

1-10 11-30
years years

Should Artesian well fountain

be mad-eloperable?

Yes

No

Undecided

umber of Respondents

Your image of the overall
appearance of Fort Madison.

55%

7%

6

.Extremely clean,
well-kept 21%

.Fairly clean, well-kept -61%

.Not especially clean or
well-kept 18%

Number of Respondents 61

47%

16%

37%

68

13%

80%

71

31-50
years

51 years
and over Total

50% 54% 51%

19% 16% 14%

32% 30% 35%

54 56 238

9% 16% 15%

87% 77% 76%

4% 7% 9%

54 56 242

29
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Table 17. Evaluat of public and parochial school systems.

ltel

Public Sc

Overall quality of education

Building facilities

Teachers

Administration

Discipline

ExtraTcurricular activities

Athletic program

Overall curriculum

Music program

Trades program

College prep program

ParoChial School System

Overall qual tyof education

Building facilities

Teachers

Administratioln

Discipline

Extra=curricuLiar activities

Athletic prog

Overall curri u]

Religiou-Sgro ram

Music program

College prep prograb

Nuthber of
Respondents

% Of All Households Reporting

fiery
Good Good `al.r Poor

205 97; 53% =33% 5%._

215 7% 51% 34% 7%

-197 10% 42% 40% 9%

192 5% 35% 42% 17%

.188 3% 19% 36% 43%

188 ,14% - 51% 30% 6%

195 20% 50% 28% 2%

177 18% 41% 38%- 3%

162 19% 44% 32% . 5%

167 20% 55% 23% 2%

134 10% 41% 33% 16%

111 32% 42% 23% 3%

119 19% 50% 29% 2%

109 18% 43% 35%. 4%

105 25% 41% 36%' 5%

107 27% 34% 23% 16%

105 18% 45% 302 8%

115 18% 46% 31% 4%

100 16% 45% 32% 7%

103 29% 50% 15% 7%

97 30% 44% '25% 4%

81 19% 40% 35% 7%
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Over half of all respondents rated the parochial school system as very

good or good on all 11 items measured. On the positive side, more than 7 of

10 respondents evaluated the parochial school system's religiousAlrogram, over-

all quality of education, and music program as very good or good. The resppndents

reported the lowest ratings, but still over a majority responding very good or

good, for the parochial system's college prep program and discipline.

The respondents' evaluations are influenced by whether they have children

attending the school system. Therefore, Table 18 provides an analysis of the

responses by those respondents who have children attending the public school

system only or the parochial school system only. Also, Table 18 rank orders

the 11 programs within each school system by the total group mean (or average

rating). The program receiving the highest evaluation is listed first and

the program receiving the lowest evaluation is listed last. With the public

school system, the parents with children attending the school evaluated the

11 items very similar to all the respondents. With the parochial school

system, the parents with children attending the school.evaluattd the 11 items

somewhat higher than all of the respondents: Therefore, the parents of .

parochial school children are more positive about the school system than the

general public.
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Table 18. Evaluation of each school system by parent group.

Item

Ve ood or Good

Number of
Respondents

Adults with children
attending public

school.._-

Ato

All
--Responden

Public School System

Trades program 85 82% 75%
Athletic program 102 69% 70%
Music program 87 69% 63%
Overall curriculum 96 65% 59%
Extra-curricular activities 98 64% 64%
Overall, quality of education 111 60% 62%
Building facilities 113 55% .58%

Teachers 107 48% 52%
College prep program 67 49% 51%
Administration 101 39% 41%
Discipline 96 25% 22%

Item

Parochial School_Bystem

all quality of education

Religious 'ogram

Music pro

Admini ation

Building facilities

Athletic program

Teachers

Extra-curricular activities.

Discipline

Overall curriculum

College prep program

Adults with children
Number of
Respondents

attending parochial
school only

All
Respondents

30 87% 74%

29 90% 79%

27 81% 71%

28 72% 66%

30 70%-- 69%

30 73% 64%,

30 67% 61%

30 67% 63%

30 80%

29 16% 61%

23 70% 58%

, -
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Re eational/Entertainmen sis

Respondents indicated their satisfaction or dissatisfaction with 18 recrea-

tional or entertainment opportunities (Table 19). Generally, evaluations were

favorable for such_i_tPmq as _ c lf,-baseball-fields-f-secess-te-rIver,

bowling, swimming, and tennis in Fort Madison. For some recreation items, such

as golf and tennis, many respondents reported "don't know" in their evaluations.
This may reflect the number of respondents who do not use any of these facilities.

However, of those who had an opinion of the overall quality of recreational
facilities, more respondents were satisfied than dissatisfied.

The respondent's evaluati"n of recreation programs for senior citizens

and youth were somewhat low, with a large percentage reporting "don't kftow."

The respondents were more satisfied than dissatisfied with the recreation pro-

grams for senior citizens, while they reported more dissatisfaction than

satisfaction with the programs-for youth. Similarly, the facilities for youth

activities and interaction were evaluated somewhat low, with over two out of

every five respondents reporting dissatisfaction.

Evaluation of entertainment opportunities in Fort Madison was far leas

positive than the recreational items. For example, of those who had an

opinion of dancing facilities, respondents were more dissatisfied than satis-

fied. Again, this may indicate a large number of non-users of this form of

entertainment. In terms of the quality of facilities for musical programs,

quality of movie theater, and variety of movies, the satisfaction level of

all respondents was very low. .These factors influenced the overall evalua-
tion of entertainment in Fort Madison which was also relatively low.

The recreational/entertainment item. receiving the respondents' lowest

evaluation was the number of bicycle paths in Fort Madison. A.large per-

centage (43 percent) reported "don't know" on this item and only one out of
eleven respondents evaluated the bicycle paths as satisfactory.

Table 2D'includes an analysis of the recreational/entertainment responses

by age of the respondents. The general trend, with a 'few exceptions, is that

as the age of the respondents increases, the evaluations=of the recreation
and entertainment opportunities are more positive. This trend is most appWrent

on suCh items as golf courses, recreation programs for senior citizens, and

overall quality of entertainment facilities.

Three out of five respondents- believe that more bicycle routes should be

developed if local taxes would not be increased (Table'21). An additional

one out of five prefer that more bidycIe routes be deVe7loped-even if local

taxes would be increased. The analysis of these responses by age of the re-

spondents indicates that the younger residents are more supportive of bicycle

routes without increased taxed. Overall, a majority of respondents in each

age category support the development of more bicycle routes without increased

.local taxes.



Table 19. Satisfaction with recreation and entertainment in Pert Madison.

Facilities and Services

Re ortin

Number of Very Somewhat Don't Somewhat Very

Quality of city parks 247 ' 1% 50% 2%

%der of neighborhood,parks 249 29% 46% 10%

uality of golf course(s) 246 26% 207 52%

Number 'of softball' and base-

ball fields 252 192 42% 24%

Amount of public access to

the river 248 18i 38% 262

Number of bowling alleys 249 20% 37% 20%

Quality of swimming pool 248 8% 40% 28%

Number of tennis courts 248 15% 27% 342

Overall quality of recrea-

tional facilities 245 8% 45% 14%

Recreation programs4or

senior citizens 249 7% 22% , 47%

Recreation programs for,

youth 247 11% 22% 30%

Overall quality of enter-

tainment facilities 246 6% 33% 12%

Quality of facilities for

stage or musical programs 249 4% 20% 39%

Variety of dancing facilities 248 4% 16% 44%.

Facilities for youth'aitivi-

.ties and interaction 251 4% 21% 33%

Variety of movies 248 5% 32% 16%

Quality of movie theater (s) ,245 4% 25% 16%

Number of bicycle paths 251. 3% 61 43%-

1%

5%

1%

11% 4%

11% 7%

16% 8%

18% 6%
th

15% 10%

25% 9%

13% 10%

.23% 14%

32% 17%

11% 17%

22% 15%

26% 17%

22% 25%

25%

20%

31%

282
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Table 20. Degree of satisfaction with recreation and entertainment by age
respondents

Facilities and Services* 17 -34 35-50 51-64
65 AND
OVER Total

Quality of city parks 91% - 91% 91% 92% 91%

Number of neighborhood parks 66% 83% 76% 78% 75%

Quality of golf course(s) 33% 43% 52% 58% 46%

Number of softball and base-
ball fields 58% 69% 61% 55% 61%

Amount of public access to
the river 52% : 46% 60% 66%T 55%

Number of bowling alleys 52% 52% 64% 57% 56%
\

Quality of swimming pool 49%, 46% 42% 59% 48%,

Number of tennis courts 34%! 43% 43% 42% 40%

Overall quality of recrea-
tional facilities 39% 54% 60% 55% 52%

Recreation programs for
senior citizens 16% 23 %- 27% 53% 28%

Recreation programs for
youth .- _ 23% 33% 37'1 35% 32%

Ove -all quality of enter-
tainment facilities 23% 37% 48% 48%- 38%

Quality of-facilities. for
stage or musical programs 17% '17% 22% 39% 23%

Variety of dancing
facilities 16% 25% 17% 22% 20%

Facilities -for youth ac-
tivities and interaction 24% 14% 26% 37% 25%

Variety of movies 3% 37% 42% 35% '37%-

Quality of =vie theater (s) 24t\ 14% 34% 43% 29%

Number of bicycle_paths - 5% 11% 5% 15% 9%

. \
Total number of respondents 64 65 66 59 254

Rank ordered by mean scores

,



Table 21.___Need for are bike -aths i<n Fort _son b air of respon4ents.

Percent of households_reaaELLmsLAgeGrouz

17-34
uestlon

Do you believe that more bicycle
routes should be developed in
Fort Madison?

35-50 51-64 65 years
ears ears years and over Total

YES, EVEN IF THEY WOULD IN-
CREASE LOCAL TAXES. . . . 37% 27% 12% 6% 21%

YES, BUT ONLY IF THEY WOULD
NOT INCREASE LOCAL TAXES. . 52% 59% 64% 72% 61%

NO NEED FOR ADDITIONAL BI-
CYCLE ROUTES. . . . . . 11% 14% 25% 22% 18%

Number of Respondents 62 64 61 50- 237



RAFTER IV

RETAIL TRADE IN FORT MADISON

The retail-trade sector of Fort Madison received more attention than any

other in the Fort Madison survey. In-fact, concern by retailers with estimates
of losses in potential sales in excess of $20 million annually prompted the
survey. The retail trade questions included in the survey fodus'cin (1) where

respondents purchase major goods and services, and their reasons for shopping

where they do, (2), satisfaction with and opinions toward shopping in Fort
Madison, and (3) the need for additional Inisiness and services in Fort Madison.

re ,Respondents Make Major Purchases and_Why

The respondent's were asked to indicate the.communities in which they pur-

chase 20 retail goods or services., For each item they-could also indicate that_

they "do not buy". Table 22 indicates were respondents most frequently pur-
chase each of the 20 items. - Numbers listed in the first column represent the
number of respondents who actually purchase each item. Respondents who checked

"do not buy" or did not answer the question are excluded. Percentages under
each community are based on the number of respondents indicating that they pur-

chase each item.

Percentages listed under Fort MadiRpn indicate the proportion:of potential

buyers who most frequently purchase item-S.-in Fort Madison. They are listed,

in, order, from those most frequently purChased in Fort Madison, to those pur-

chased least frequently in Fort Madison) Fort Madison trade is quite strong
for the first nine goods and services listed. Many of the services on this

list benefit from proximity to their customers. The next six goods and
services--crafts, veterinary services, major. appliances, dining and'farm

suppliea--receive a lower proportion of the potential trade but over two-thirds
of t116 respondents purchase these goods and services most frequently in Fort

Madison. The remaining percentages indicate to what commtity trade is lost.
Burlington receives most of the trade lost from Fort Madis n.

Only 58 percent of the respondents pmrchasejurniture in Fort Madison;
the remainder travel to Burlington or "spine other community" topurChase

furniture Fiftyeight percent of respondents -who purchase men's clothing do

so in Fort Madison. The other respondents typically purchase men's -clothing

.in Burlington or West iirurrlington. Slightly over half of the respondents

(52 percent) purchase sh-oes in Fort Madison. Again, most others go to_

Burlington or West Burlington. Trade losses are even greater, or-women's
and children's clothing with over half of the respondents making'such

purchases in Burlington or West Burlington. This analysis clearly iden-

tifies apparel as the merchandising category in need of .the greatest

strengthening and promotion,in.Fort Madison.

The major reasons given by respondents for purchasing retail items in

other communities are provided in Table 23. The first chlumn indicates the

actual numbers of respondents, making purchases elsewhere. The second column

.indicates what percentage that is Of the respondents actually purchasing the

item. The remainder Of the table indicates the actual number of respondents



Table 22. .Communities in which respondents make retail purchases.

Retail Item

Number Pur-

chasing Item

ArsELtaELIrchaikrjailliiEach Commit

Fort Madison Burlington West Burlington

Other

Keokuk Community

Dry Cleaning 208

Flowers 203

Legal Service 208

Banking 249

Groceries 250

Building SvpplieS 191

Hardware 239,

InSurance 239

Auto Service 221

Crafts 145

Veterinlry Sery ce 125

Major Appliances 214

New or Used Autos 216

Dining 224_

Farm Supplies

Furniture 197.

Men's Clothin- 205

Shoes 231

laildreesClothing 130

Women's Clothing '216

97.1%

97.0%

96.6%

96.4%

95.6%

93.8%

93.71

88.32

87.8%

79.3%

79.22

76.1%

75.5%

68.3%

67.8%

58.4%

57.4%

51.9%

43.81

40;7Z

1.9%

2.0%

1.9%

1.2%

4.0%

3.12

4.8%

3.8%

7.7%

14.5%

9.6%

18.71

11.6%

25.0%

12.9%

21.8%

13.2%

20.7%

19.2%

20.40

- -

0.5%

1.0%

0.5%

r.
0.5% 140%

ftwom.
2.4%

0.4%

0.5% 0.5% 2.1%

0.4% 1.3%

0.4% 7.5%

0.5% 4.0%

4.8% 0.7% 0.7%

8.0% 3.2%

0.5% 0.5% 4.2%

0.5% 4.12 8.3%

0.9% 2.7% 3.1%.

_=. 19.37.

1.57. 18.3%.

19.52 3.9% 5.8%

15.2%
515%

6.7%

33.11 3.1% 0.8%

31.0% 4.2% 3.7%



Table Respondents' reasons for leaving Fort Madison to purchase retail items.

Retail Item

Number of Respondents Indicating Each Reason

Number % of Those

Lcovi7.. Purchasing Lower Wider

Ft. Madison Item Cost' Selection

Not

Better Better More Available Other

Quality Service Convenient Par ng Elsewhere Reason

Dry Cleaning 6

Flowery 6

`Legal -Service 7

Banking 9

Groceries 11

Building Supplies 12

Hardware 15

Insurance 28

Auto Service 27

Crafts 30

Veterinary Service 26

\Major Appliances 51

\

New oraed Autos 53

iniu 71

Firm Supplies 10

:Furniture 82 ,

i.

Mens',Clothing 87

aget 114

tildren's Clothing' 13

omen's Clothing 128

2.9% 2 3

3.0% 2 1

2.4% _ 3

3.6% 1. 1

4.4% 9

6.2% 6 2

6.3% 3 8 4

11.7% 12 3 2

:1.2% 9 4 2

20.7% 4 26 3

200% 2
.....

5

23.9% 24 24 . 5

24.5% 28 13 2

'31.7% 12 48 17

32.2% 3 3 3

41.6% 31 58 22

42.4% 31 72 8

48.1% 36 92 12

56.2% 21 59 7

59.3% 32 111 7

1

6

....

10

10

2

18

12

13

17

4

410

. 9

12

4.M. MMMM

...4. M.MM MMMM

..44 ..MM

4

1 2

3 2

3 1

1 1 3

1 3

6

3 4

13 8

7 9

'10 9

19 14

42

3

2

4

6
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selecting each reason for purchasing items where they do.' The sum of these
reasons may exceed the number given in the first column because respondents
were allowed to select more than one reason.

Most attention should be focused on the last half of the tablethose
items for which Fort Madison is losing over 20 percent of its.potential
business. The major reasons respondents purchase items elsewhere are wider
selection, lower cost, better service and better quality. Of course, the
reason -varies according to the stem. For the four apparel categories-, wider
selection is by far the most co* mon reason, followed by lower cost.

F
Satisfaction with and 0.inions

-toward,Nhopping in Fort Madison

The respondents were asked their preference for a night the stores might
stay open; The most common answer, provided by 44 perdent of the respondents,
is "no preference." Friday night is the preference of 38 percent of the re-
spondents. Ten percent prefer Saturday night and five percent prefer Monday.
The remaining nights are favored by very few respondents

Thirty-one percent of the respondents would shop in downtown _Fort Madison

---19

if stores-were open until 6 p.m. 36 36 percent if Highway 61 were improved; and
42-if-M6re tree two-hou parking spaces were available. In each case,
more respondents report that they would not shop in Fort Madison more often '

if these improvements were made. Nearly two - thirds of the respondents believe
that Fort Madison needs a shopping mall. More than eight of ten respondents
favor public restrooms for downtown.

These questions were also analyzed according to respondent age categories.
Respondents under age 50 are more in favor of stores staying open until 6 p.m.
Those age 50 and over are more supportive of additional free two-hoar parking.
A shopping mall is favored by SO percent of the respondents under 34\kut by
only 39 percent of those a d over. Age differences are not so apparnt on
the other two questions.

The respondents were next asked to Indicate their level of satisfaction
with nine aspects of retail services in Fort Madison. Most respondents (83
percent) are satisfied or very satisfied with the courtesy of c rks
(Table 25). Over three-quarters are satisfied with stores hou and ove
two-thirds are satisfied with the quality of merchandise. Fewer respond nts
(56 percent) are satisfied with the amount of parking space and even
fewer--somewhat less than half--are satisfied with the price of merch ndise,
the quality of dining facilitied and the quality of shopping facilities.
Satisfaction is lowest in the cases of variety of restaurants and variety of
merchandise. -In both instances, over half of the respondents report that
they are somewhat or very' dissatisfied.

Dissatisfaction with the same nine aspects is broken down according to
age category of the respondent (Table 26). Several general trends are apparent.



frable24.Iio-ininFort Madison.

% Rgporting

Yes No Undecided

Would you shop downtown more often if. .

. if stores were open till 6 p.m.? 31% 56% 13%

. if Highway 61 were improved? 36% _ 46% la%

. more free 2-hour parking spaces? 42% 44% 14%

Does Fort Madison need. .

. a shopping mall? 65% 21% 14%

. public restrooms 83% 8% 9%

I

Table 25. Satisfaction with r24411erviCes.

VERY

SATIS

SOMEWHAT

SATISFIED UNDECIDED

Courtesy of sales clerks 40 43% 5%

Store hours 38% 40% 6%

Quality of merchandise 21: 47% '10%

Amount of parking space 18% 38% 6%

Price of merchandise 8% 40% 10%.

Quality of dining facilities 12% 35% 11%

*ality of shopping'fscilities 13% 34% 9%

Variety of restaurants 13% 26% 9%

tliariety,of merchandise 24% 72

SOKERAT VERY

DISSATISFIED DISSATISFIED

9% .

3%

11% 6%

20% 2%

20% 18%

32% 10 PZ

25% 17%

29% 16%

29% 23%

40% 21%



Table 2 i. Dissatisfaction a

Reporting

35-5017-34 51-64 65-88 TOTAL

Courtesy of sales clerks 9% 17% 14% 7% 12%

Store hours 19% 22% 15% 9% 16%

Quality of merchandise 21% 31% 26% 8% 22%

Amount of parking space 41% 49% 35% 30% 39%

Price of merchandise 50% 50% 42% 25% 43%.

Quality of dining facilities 39% 59% 36% 33% .44
Quality of shopping facilities 52% 58% 50% 17% 46%

Variety of restaurants 67% 66% 46% 30% 53%

Variety of merchandise 70% 70% 70% 28% 61%
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Overall, dissatisfaction is much greater among the younger respondents than among

the older respondents. The greatest overall dissatisfaction is among respondents

ages 35-50. Respondents 65 and over express, by far, the least dissatisfaction.

7'.h'.5 distinction holds even in the case of price of merchandise which we might

&bsume_would be ,more_tronblesome for older citizens._

Age related differences are most-extreme in the cases of variety of mer-

chandise aid quality of shopping facilities. Only 28 percent of the respondents

65 and over are dissatisfied with the variety of merchandise as opposed to 70

percent of all the other respondents. In the case of quality of shopping facil-

ities, only 17 percent of the respondents 65 and over are dissatisfied as

opposed to approximately 50 percent of all the others. These findings are con-

. sistent with the high evaluation of the image of Fort Madison provided by older

citizens. -

Additional Busine ad Services Needed

The respondents were asked to assess the need for 17 additional businesses

and services in Fort. Madison. They are arranged in Table 27 from most needed

(department store) to least needed (bank).. Five businesseg and services are

evaluatedlas "needed" by over half of the respondents. A department store is

by far the most-needed business, followed less closely by a clothing store, an

,additional physician, a restaurant and a variety. store. Over a third of the

y-- shops, laun

furniture store. The remaining nine retail businesses and service are "not

needed" according to 50 percent or more of the respondents,

Analyzed by age of the respondent, support for a department store is wide-

spread across all age categories. Persons 65 and over saw less need for a cloth-

ing store, a restaurant and specialty shops. There is no clear age trend

in the case of a variety store.

Summ4IY

Fort Madison is suffering the greatest loss of retail trade in the

furniture and apparel merchandising categories. Most of this potential

trade is lost to Burlington and West Burlington. The'most common reasons

given for shopping outside of Fort Madison are, in order, wider selection,

lower cost, better quality and better service.

About two-thirds of the respondents favor a shopping mall and 83 per-

cent favor public restrooms downtown. Fewer than half -of the respondents

Would shop downtown more often if stores were open later, if Highway 61

were improved or if more free two-hour parking spaces were available.

Friday night is the most peiferred evening for stores to stay open later.

Whereas a mall might be more difficult to acquire, these other improvements

are more readily attainable and should be considered. In some combination,

they might contribute to-a reduction in the out-migration of-retail customers

from Fort Madison.

46



-35-

Table 27. Business and services needed in Fort Madison..

% Reporting

Needed
Not

Needed Undecided

Department Store 88% 9% 4%

Clothing 71% 17% 11%

Additional physician 71% 20%- 10%

Restaurant 68% 21% 12%

Variety store 58% 31% 12%

Specialty shops 37% 34% 29%

Laundry/dry cleaners 40% 45% 15%

Furniture' store 35% 43% 22%

Auto service/parts 20% 50% 29%

Appliance store 22% 53% 25%

eterinarian 15% 54% 31%

Hardware store 20% 63% 17%

Dentist 18% 62% 20%

Supermarket 15% 74% 12%

Beautician/barber shop 9% 74% 18%

Law firm 4% 76% 20%

Bank 4% 89%

Table 28. Selected'businessea nec

% Reporting

35-50 51-64 65-88

4

17-34

Department store 88% 86% .42% 82% 88%

Clothing store 79% 7 -2% 74% 56% 71%

Restaurant 77% 77% 66% 48% 68%

Variety-store 63% 51% 64% 51% 58%

Specialty shops 58%- 35% 36% 14% 37%



-36-

Slightly over half of the respondents are satisfied with the amount of

parking and fewer than half are satisfied with the price of merchandise, 1

quality of dining and shopping facilities, and variety of restaurants and

e-: The_older_respondentstendto be much more satisfied than the

younger respondents, especially those in the 35-50 age category. Thus dis-

satisfaction is greatest among respondents'in the peak income and spending

years.

Finally,-strongest support is seen for a new department store. Such a

store would undoubtedly remedy some of,the loss of business in the categories

of furniture and apparel. Strong need is felt for aclothing.store as well.

The need for a restaurant supports an earlier finding of'moderate dissatis-

faction with quality of dining facilities and considerable dissatisfaction

with the variety of restaurants. The older respondents tend'to be more con-

servative in their assessment of the need for additional businesses.
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CHAPTER V

HEALTH CARE FACILITIES AND SERVICES

In- the`--previous chapter, we saw that 71 percent of the respondents believe
that an additional physician is needed in Fort Madison. Additional questions
related to the health services sector will be discussed in this chapter.

Where Respondents Go for Health Care and Why

Respondents were asked to indicate where they most frequently go to receive
11 health.care services (Table 29). Numbers listed in the, first column represent
the number of respondents who actually use each health care service. Respon-
dents who Checked "do not use" or who did not answer the question are excluded
from the analysis. Percentages listed under each community are based on the
number of respondents indicating that they use the .service.

Percentages listed under Fort Madison indicate the proportion of potential
users who most frequently receive that health care service in Fort Madison.
The remaining percentages indicate-the communities to which patients are lost.

Over three-quarters of the respondents purchase prescr ion dru s and
receive *enter., y p ys c an, emergency hospital and internal medicine-
care in Fort Madison. 'Approximately two-thirds of the respondents receive
inpatient and outpatient hospital care in Fort Madison., The remainder tend to
go mostly in Burlington and to a lesser extent to Iowa City. Approximately half
leave Fort Madison for obstetrician/gynecologist and pediatrician services.
Nearly all of the remainder go to Burlington. Approximately one-third receive
orthodontic care in Fort Madison. Almost half.g6 to Burlington and 13 percent
to Iowa City. Finally, about a quarter of the respondents receive other =

spedialistst=care in Fort Madison, Most of the others travel to Burlington
or Iowa City.

The major reasons given by respondents for going elsewhere to receive
health care services are provided in Table 30. The first column indicates
the actual number of respondents leaving Fort Madison for each health care
service. The second column lists the percentage of respondents leaving of
these actually using the health care-Service. The remainder of the table
contains the actual number of respondents selecting each reason for going
elsewhere to receive the health care service,. The sum of these reasons may
exceed the number given the first column because respondents, were. to
make multiple Selections.--

Better quality is by far the most common reason given for. seeking health
care elsewhere. However, referral and "not available elsewhere" are important
reasons in some of the specialty areas. The reader should remember-that the
number of respondents giving each-reason should be interpreted in the context
of the total number of respondents.



Table 29. Communities in which respondents receive health care service.

Percentage Going to Each Community

Health are Service

Number

jing
'Service Ft. Madison Burlington Iowa City

Prescription Drugs 233 97.3% 0.9%
0.9%

Dental Care 208 91.8% 4.3%

Family Physician Care 227 86.3% 8,0% 1.3%

Emergency Hospital Care . 113 82.3% 11,5% 5.3%

Internal Medicine 126 78.6% 8.0% 10.3%

Inpatient Hospital Care 103 65.0% 27.2% 6.8%

Outpatient Hospital Care 130 63.1% 23.1% 11.5%

Obstetrician/Gynecologist 110 . 51,0% 43.6% 3.6%

Pediatrician 61 49.1% 44.3% 3.3%

Orthodontics 15 32.72 45.5% 12.7%

Other. Medical Specialists 114- --= 25.-4%-- -38%------ -27.2%

Keokuk Other Community

\ 0.9%

0.5% \ 3.4%

4,4%

u\.9%

3. %

1 0

0.8% 1.5%

0.9% 0.9%

_....
3.3%

5.5% 3.6%

dh% Eur



Table 30. Respondents' reasons for leaving Ft. Madison for health Services.

Health Service

I
unbe of es relents ndicating uch Reason__

Nutber
Not

Leaving % of Those Better Lower M More Available Other

Ft. Madison Using Service Quality Cost Referral Convenient Elsewhere Reason

Prescription Drugs

Dental Care 17 t

Family Physician Care 31

Emergency Hospital Care 20

Internal Medicine 27

Inpatient Hospital Care 36

Outpatient Hospital Care 48

Obstetrician/Gynecologist 54

Pediatrician 31

Orthodontics 37

Other Medical Specialists 85

2.7% 2 1

8.2% 6 ( 2 6 1

13.7% 23 \ 3 4 1 2

17.7% 15 1 1 1

21.4% 18 2 4 .... 2

2

= =

35 0% 20 8

36.9% 26 15

49.0% 35 2 4

50.9% 22 4

67.3% 10 7 10

74.61 38 2 23

2 4

5'5 5

...m 12 .mm.

1 20

28 2

53



Satisfaction with and Evaluation of 'gee
in Health Care Sector

The respondents were asked to indicate their level of satisfaction with
seven aspects of health care in Fort Madison (Table 31). These are arranged
froM highest average level of satisfaction (pharmacy facilities) to lowest
average level of satisfaeticn. Satisfaction is also high for dental care.
About two-thirds of the respondents -(65 percent)- are somewhat or very Satis-
fied with family physitian care and somewhat fewer (61-percent) are satisfied
with overall health care facilities. Slightly less than half are satisfied-
or very satisfied with nursing care facilities (46 percent) and qualtey af
hospital care (48 percent). Respondents are least satisfied with the cost
Of health care the only health care category for which more respondents are
dissatisfied than satisfied.

In the area of other health care facilities (Table 32), 72 percent of
the respondents indicate that they are aware of the availability of the
King's Daughters and Sons.Homes. Fewer than half (44 percentl are aware of
the Lee County Mental Health Center and the services it prbvies to Lee
County residents.. one third Agree that the Fort Madison Nursing Care Facil-
ity adequately cares for the needs of the elderly-who are unable to care for
themselves. Over half (58 percent) indicate that they "don't know."

In, the last set of health related questions, the respondents were asked
to what extent eight health care facilities and services and ten medical
specialties are needed (Tables 33 and 34). In each table the itemq are
arranged in order from greatest average need to lowest average need. Care
for the elderly in their homes and apartments or retirement homes near a
nursing care facility appear to be needed'in Fart Madison (Table 33). There
is also strong support for more specialized equipment and more qualified
personnel at the hospital. Over,half of the respondents indicate that a
more modern hospital is somewhat or greatly needed. The respondents per-
ceive less-need for additional mental health facilities, more nursing homes,
or a home for the care of the mentally retarded. However, a third of the
respondents indicate that they "don't know."

. The respondents- fndicate that several medical specialties are greatly
needed (Table 34). Xbe most needed are a eyes, ears, hose and throat
specialist, a pediatrician and a general vacationer. Surgery, orthopedics,

,obstetrics /gynecology, and orthodontist are also perceived as- :somewhat or
greattr needed by over half of the respondents. The need perceived for ad-
ditional specialists in optometry, dentistry-and Chiropractics ia-much less:

N3

Summary

A third or more of the respondents leave Font Madison for hospital care
and for obstetrician/gynecologist, pgdiatrician, orthodontist, and other med-
ical specialists' services. Burlington and, to a lesser degree, Iowa C(ty
are the alternatives chosen by most of the respondents seeking care elsewhere.
The predominant reasons given b these people are better quality, referral,



Table 31. Level of satisfaction with health care in Fort Madison.

% Reporting

VERY SOMEWHAT DON'T SOMEWHAT VERY

SATISFIED SATISFIED KNOW DISSATISFIED DISSATISFIED

:Pharmacy facilities 67%\ 29% 3% 1% 1%

Dental care 56% 30% 8% 8% 2%

Family, physician 36% 29% 3% 18% lj%

Overall health care facilities 22% 39% 11: 4% 6%

Nursing care facilitiis 21% 25% 41% 10% 4%

Quality of care provided by Fort

Madison Hospital

Cost of care provided by Fort

Madison Community Hospital

19% 29% 19% 21% 13%

21% 22% 26% 26% 21%--

Table 32. Questions of health care facilities in Fort Madison.

YES NO DON'T KNOW

Aware of Lee County Mental Health Center and its services

to Lee County residents? 44% 33% \

Aware (d availability of the King's Daughters and Sons Homes? 72% 17%

.

Ddes Fort Madison Nursing Care Facility adequately care for

thy, needs of-the elderly who are unable to care for themselves? 33% 9%

21%

12%

58%
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Table 33 Need for health care facilities and services.

Facilit Service
NOT

NEEDED
SOMEWHAT
NEEDED

GREATLY
NEEDED

DON'T
KNOW

In-home care for elderly 4% 34% 30% 32%

More specialized equipment for
hospital 9% 28% 39% 24%

More qualified personnel at
hospital 11% 29% 36,4' 24%

Apartments or retirement homes
near nursing care facility 7% 36% 24% 32%

More modern hospital 26% 29% 33% 12%

Mental health facilities , 16% 29% 13% . 42%

More nursing homes 19% 35% 12% 34%

Home for mentally retarded care 19% 29% 11% 42%

Table 34. Need for es

Sp cia1ty

% Reporting

\rT SOMEWHAT GREATLY
NEEDED NEEDED NEEDED

DON'T
KNOW

Eyes, ears, nose and throat 7%\ 24% 60% 9%

Pediatrics 8% \ 22% 42% 28%

General practice 13% \ 30% 53% 4%

Surgery 11% 31% 45% 14%

Orthopedics 9% 26% 33% -31%

Obstetrics/gynecology 14% 30% 33% 22%

Orthodontics 14% 31% 29. 26%

Optometry 43% 27% 13% 17%

Dentistry 50% 30% 9% 11%

Chiropractics 70% 12% 4% 14%
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or to obtain care not available in Fort Madison. Respondents are most satisfied
with pharmacy facilities and dental care in Fort Madison and least satisfied-with
the quality and the cost of care provided by the Fort Madison Community Hospital.

Over half of the respondents are unable to evaluate the care provided by
the Fort Madison Care Facility. In-home care for the elderly, in addition to
and apartments or retirement homes near a nursing care facility, are perceiv-
ed as greater needs in Fort Madison than more nursing homes. Specialized
equipment, more qualified personnel, and 4 more modern hospital facility are
also perceived as needs. Most people answer "don't know" in relation to the
need for mental health facilities and a home for the care of the mentally re-
tarded. Finally, there is considerably support for the folowing medical
specialties: eyes, ears, nose and throat, pediatrics, general practice, surgery,
orthopedics, obstetrics gynecology and orthodontics.
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IN CONCLUSION

The information from the survey reported here was collected at one certain
time, and'of course, reflects the perceptions and thinking of the respondents

at that time. Perceptions are important because, rightly or wrongly, they form
the basis for people's actions.

Any survey of this type becomes:outdated as time passes. In fact, between
the time information is collected and the final report written, events may have
occurred, plans may have been made and actions may have been taken which deal
with specific ccverns reported here. In some instances they may be a direct'

result of interest stimulated by the survey. However, it is unlikely that all
concerns identified by the respondents have been dealt with. .

\

A survey will not solve any problems or make a community abetter place\
in which to live. But a survey can provide information which can serve asal
basis for making plans. The community must determine the feasibility of pro-\

jects; set priorities for use of resources and determine methods to achieve

desired goals. Survey information can only serve as a guide. It is a means

to an end and is not an end in itself.

The ease with which solutions can be found to the concerns of respondents\

obviously vary a great deal. Some can be dealt with easily. Others, such as

retail development and employment, haveno easy solutions. Such problems will
require a great deal of effort and community cooperation to solve.

The Fort Madison Chamber of Commerce and the Fprt Madison community lead-

ers should be complimented for their efforts in carrying out this survey..
,This effort demonstrates their desire to make Fort Madison a better community
and their willingness to seek the ideas and cooperation.of the entire community

to make, this possible. Such participatory democracy leads, to communities which

meet the needs of their citizens and creates. pride. This community hai now

taken the first step in making Fort Madison a better placebo live.

59



-45-

APPENDIX A

Altogether, 5659 households were listed on the master list which was taken\
from the phone book. The decision was made to achieve what is called a 95 per-
cent confidence in the information collected. Given the total number of
households, 372 were needed to achieve 95 percent confidence under probability
principles. The 372 was increased by 10 percent (37) to take into consideration
attrition due to death, those no longer living in the school district and other
reasons which would eliminate the person for consideration as a potential're-
spondent. Thus, we randomly selected 411 households from the master list.

The 95 percent confidence is statistical jargon for telling us how much
faith we can have in the survey results. In other words, since we did not get
information from all 5659 households, there,is a certain margin for error.
However, we can statistically determine the amount of accuracy in the results
assuming all of the 411 questionnaires are returned.

When-_95 percent confidence-is achleved,we sre_simply-saying that there-
are 95 out of 100 chances that information obtained had we gone to every
household would be similar to the information-we received by going to only
411 households. Note that we say similar, not exactly the same, since the e
are limits to the precision which can be attained. A simple example will
illustrate the meaning of the term similar.

Let's assume that we had asked indiViduals whether or not they are inj
favor of building a new elementary school. Assume further that when all
411 questionnaires were analyzed, we found only 20 percent of the people
supported the idea. Knowing both the confidence interval used to determine
the sample size (957) and the number of households selected (411), we can
then draw the following inference: Since 20 percent in the sample support!
construction of an elementary school, there are 95. chances out of 100 that
the percdht of the total population that would support a new school wouldj
fall somewhere between 16 and 24 percent. Or in other words, there is only
1 chance'in 20 that we err in concluding that somewhere between 16 and 24
percent of all people living in the area support the proposal.

One more point should be made about sampling and precision. Suppose we
want to know how those living on farms feel about the school construction
proposal- Now we're talking about 55 respondents rather than 411. Suppose
further that 20 percent of the farm group indicated support for the proposal.
The intrepretation of this 20 percent must be treated differently than the
20 percent representing the total sample. With a_smaller sample size, our
outer limits now increase from the original 16 to 24 percent to 9 to 31 per-
cent. We still maintain the 95- percent precision level (or only 1 chance
in 20 of being in error), but the limits around the population projection
have increased substantially. It is therefore important to interpret the
report's data accordingly when breaking down the total sample into smaller
categories.

Finally, keep in mind the importance of our reference to the entire 411
questionnaires. Obviously, not all questionnaires were returned. Anything
short of the total may lead to bias in results. However, whatever bias may
occur as a result pf peoples'' unwillingness to complete the questionnaires
is beyond the reach of statistical measurement.
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The phrase= listed below are often used to describe communities. They are list as pairS, with one
favorably describing the community and the other unfAYorably describing it. Circle one
number on each scale which comes closest to your own evalbation. For instance, if
you think Fort Madison is MOVING AHEAD, circle "1" on the'scale. Circle "7" if you
think Fort Madison is GOING DOWNHILL. Please use the entire range to reflect your
feelings, The values ranging from 2 to 6 indicate various levels between the two
extremes. Be sure to read each statement carefully before indicating your answer.

A. FORT MADISON

1. IS MOVING AHEAD

2. IS AN UNFRIENDLY
PLACE TO LIVE

3. HAS STRONG COMMUNITY
LEADERSHIP

4. HAS INEFFICIENT
CITY GOVERNMENT

-5. SEEMS UNABLE TO SOLVE
ITS OWN PROBLEMS

6. ENCOURAGES CITIZENS'
INVOLVEMENT IN
LOCAL AFFAIRS

7. HAS CIVIC CLUBS
THAT WORK FO_ R THE
IMPROVEMENT OF THE
TOTAL COMMUNITY

HAS FEWER THINGS
GOING FOR IT THAN
OTHER COMMUNITIES
I KNOW OF

1 2 3 4 5 6

41 41 48 56

1.17 10 29 26. 59

34 35 45 63 32

26 33

28 27 26

50 44

97 67 32

30 32 30

III. FORT MADISON RESIDENTS .

1. HAVE LITTLE PRIDE
IN THE COMMUNITY

2. SELDOM ACTIVELY
SUPPORT THE
COMMUNITY

3. SEEM WILLING TO HELP
OTHERS IN TIME OF
NEED

4. HAVE A STRONG
ATTACHMENT TO THE
COMMUNITY

5. SPEAK WELL ABOUT
THE COMMUNITY

HAVE FEW OPPOR--
TUNITIES FOR INVOLVE-
MENT IN LOCAL AFFAIRS;

2(1

94

17- 21!

60 39 45

38 43 44

54 15

30 10 9

45 37 42

2 3 4

14 22 36 33 77

2

4d-
, i

1

id

69

, 32

14 22 26 -53 45 48 42

99 58 39 25 12 14

465 43 52 18 '12

54 67 43 46 14 19

24 32 57 28 52 38

62

IS GOING DOWNHILL

IS A FRIENDLY PLACE
TO LIVE -

HAS WEAK COMMUNITY
LEADERSHIP

HAS EFFICIENT CITY
GOVERNMENT

SEEMS ABLE TO SOLVE
ITSOWN PROBLEMS

DISCOURAGES CITIZENS'
INVOLVEMENT IN LOCAL
AFFAIRS

NO
RESPONSE

HAS CIVIC CLUBS THAT DO-
NOT WORK FOR THE
IMPROVEMENT OF THE
COMMUNITY

HAS MORE THINGS GOING
FOR IT'-THAN OTHER
COMMUNITIES I KNOW OF

HAVE MUCH PRIDE IN
THE COMMUNITY

OFTEN ACTIVELY SUPPORT
THE COMMUNITY

SEEM UNWILLING TO HELP
OTHERS IN TIME OF NEED

HAVE A WEAK\ATTACHMENT
TO THE COMMUNITY

SPEAK POORLY ABOUT THE
COMMUNITY,

11

12

13

6
14

10

9

12

NO
RESPONSE

HAVE MANY OPPORTUNITIES
FOR INVOLVEMENT IN LOCAL
AFFAIRS

9

10

12

11
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II. RETAIL TRADE

A. Please circle the number under the one community where you most frequently
shop for the following items. ALSO411re your reason or reasons for
shopping where you do. You may circle more than one reason but please
circle only one community for each item.

NOTE: IF YOU DO NOT PURCHASE A PARTICULAR ITEM, CIRCLE "1"
UNDER "DO NOT BUY" AND,. GO ON TO NEXT ITEM-

1-Groceri

2. Women's
clothing

3-Children's
clothing

4-Men's
clothing

5.Furniture

6-Major.
appliances

7.Hardware

8-New or used
automobiles

9.Automotive
service

10-Banking

11.Legs1
service

12. Insurance

13.Diniz4

14.Dry cleaning

15. Shoes

16 Crafts or
hobbies

17. Flowers

8-Building
supplies

19.Farm
supplies

20-Veterinary
service

MM _A-t -.Le ni. one; eeso =_

a
0
0

-.-I
'0
ea
m

c
a

-.40
o
,!

0

a.
c

-.4
.-I
$40
co

a

44o
..x
oCl?

37.
44
44 -

0,m
m

o
o
0
P.
to
lo
m

4J

o
0
a"
co

-.4

.4

.0
P

P.
0

CU

-

-k
c
0
0
ou

...I

,
M

-1 '4
,-,

44
.-.-1

0
wa

c
0
m
Cio
m

4J

1

17.

99

30

44

31

8

29

20

32

6

12

37

4

90

40'

48

195

108

239

88

57

118

115

163

224

163

,194

240

201

211

153

202

123

115

197

179

21

99

10

44

25

27

43

40

11

25

17

3

4

9

56

4

49

21

4

6

12

1

67

43

40

--

1.

1

--

--

-

2

36

7

1

1

--

9

4

8

1

9

1

6

-

13

1

1

--

10

1

12

9

18

9

6

2

18

7

_

16

1

1

4

6

27

31

25

36

15

13

15

19

11

20

15

24

15

19

25

17

21

34

24

36

26

3

41

32

12

35

17

3

21

20

4

41

12

5

20

3

3

17

116

'51

72

61

28

2-0

14

5

2

1

4

50

--

101

'36

82

15

3

10

9

11

7

17

27

15

7

6

4

3

5

6

24

7

24

5

3
.....,-

11

4

8

8

14

4

17

28

59

25

59

62

57

45

45

8
21

24

8

18

30

5

-32

191

65

48

93

77

105!

169

166
-,

/ i36

180

146

158

118

159

88

88

153

134

19

83

13

20

11

1

55

2

--

--

3

-

7

1

2

--

--

14

9

8

2

1

4

3

--

2

1

1

9

3

2

9

13

8

9

10

6

5

10

3

4.

S

5

4

6

2

2

--

2
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B. How SATISFIED are you with the.following retail services in Fort Madison. e
the number which expresses your satisfaction or dissatisfaction with each service,
(Please circle one number for each item.)

VERY 'SOMEWHAT SOMEW3AT VERY NO
Services SATISFIED SATISFIED UNDECIDED DISSATISFIED DISSATISFIED RESPONSE

1. Courtesy of sales clerks.

2. Price of merchandise. .

3_ Variety of merchandise. _

4. Quality of merchandise. .

5. Amount of parking space .

6. Hours stores are open .

7. Overall quality of
shopping facilities .

8. Variety of restaurants. .

9. Overall quality of
dining facilities .

103

19

-- 20

52

46

96

110

101

60-

119

95

103

12

26

18

25

14

14

24

81

102

51

50

28

7

26

53

4

46

14

32 85 22 74 40

34 65

30 89

4

7

7

9

9

23 73 59 6

28 63 42

C. Which night of the weekrwould you

1. SUNDAY 2

2. MONDAY 12

3. TUESDAY

4. WEDNESDAY 6

5. THURSDAY 1

6. FRIDAY 96

7. SATURDAY 24

B. NO PREFERENCE 110

9. NO RESPONSE 8

like to shop? ;Circle one number drily.)

_At

D. Answer the_ellowing questions_ concerning shopping in Fort Madison by circling
(1) YES, (2) UNDECIDED, or (3) NO. (Please circle one number-for each item.)

1. Would you shop in downtown Fort Madison more
often if stores were open until 6:00 p.m.
rather than 5:00 p.m.? . . . . . .

2. Would you shop in downtown Fort MadiSon more
. often if Highway 61 was improved (or "4 lane")? .

3. Would you shop in downtown Fort Madis8n more
.often if more free 2-hour parking spaces
were- available? . . . .

4.- 1n'your opinion, does Fort Madison need
'a-shopping mill (such as7the Westland Mall
in Burlingten)?. . * * . *

5. In your opinion, does Fort Madison need
pUblic restrooms in the downtown business
district? . . .. ... . . , .

YES UNDECIDED NO
NO

RESPONSE

80 34 142 4

92 45 118

107 35 113' 5

167 36 54

215 23 20 2
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Indicate whether you think more of the following types of businesses and services

are needed in Fort Madison. (Circle one number for each item.)

1. Clothing

2. Supermarket

3.'Auto/service parts

4. Restaurant

5. Hardware store

6. Appliance store

7. Furniture store

8. Variety store

9. Law firm

10. Dentist

11. Veterinarian

12. Bank

13. Physician

14. Beautician/barber shop

15. Laundry/dry cleaners .

16. Specialty shops

17. Department store

NEEDED UNDECIDED
NOT

NEEDED
NO

RESPONSE

176 28 43 13

36 29 184 11

50 72 124 14

171 29 53 7

51 42 158 9

55 61 132 '12 .

87 54 108 11

146 29 78 7

11 50 192 7

44 51 157 8

37 75 133 15:

10 17 221 12

178 24 49 9

22 44 183 11

101 139 113 7

92 72 83 13

223 -9 23

F. What suggestions do you have for improving Fort Madison's downtown district?

`(Be as specific as possible.)
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II. camcrri SEWICESAND FACII.ITLES

A. Floes o rate the following sere; and facilities now available in port Madison.
think eadh of the services and facilities listed below is VERY GOOD, GOOD, PAIR, or POOR.
number for eadh item.)

1. Quality of local government . .

2. Quality of mayor-ccuncil form of government

3. Quality of police

4. Quality of fire

5. Quality of water se.:vi

6. Quality of water

7. Quality of

Quality of Ln

9. Quality of programs for elOerly .

10. Quality or programs for

11. Quality of garbage collection se vie

12. Quality of electric utilities

13. Qualityof gas utilities

14. Quality of storm sewer system . .

15. Quality of street maintenance . .

16. Quality of snow removal . . . . .

17. Availability of housing for elderly . .

18. Availability of housing for young family

19. Availability of housing for low income families

services .

facilities

20. Availabilitgrof housing to buy.

21. Availability of housing to rent .

22. Quality of public

23. Quality of

24. Availability of employment opportunities

8. faun A

33

42

19

2

7

73

107

93

76

118

-125

110

, 93

42

16

7

21

_4

8

10

10

4

2

51 113 49 ' 24 21 2

36 89 74 38 16 7

67 123 24 9 30 7

41 104 53 15 32 15

20 78, 72 28 55 7

9 35 70 92
ip-w.

42 12

50 105 45 32 26 2

64 =138 37 4 13 4

58 117 39 12 26 8

:15 68 72 62 36 7

12 50 103 85 5 5

27 72 85 67 5 4

13 38 84 48 74 3

3 20 87 73 66 11

5 24 73 94 62 2

14 86 88 36 28 8

2 22 81 87 58 10

1 2 25 202 25 5

13 , 75 65 -14 _ 83 10

18 87 C3 38 28 6

66
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C. The Fort -"son Library Board is considering Wious alternatives
facilities. Which one of the following alternatives would you favor.

ture library

TwO locations - maintain the present library and add a
branch library at the west end of Fort Madison, 95

Build or acquire a new library centrally located. 30

Remodel existing library: 31

Leave present library as is. 76

Other (Please sp'cify) 11

NO Response a17

D. Which of the following best describes your preferences regarding public tranaportatia
for Fort Madison.

The city should establish and maintain 4 bus system for public,
transportation. 73

The city should help subsidize a private bus company. 73

A private bus company completely supported by user fares
should be encouraged. 72

No additional public transportation is needed. 19

Some other preference. (Specify). 6

1TNo Response

1

E. ,Which of the following Statements best describes your image
appearance of Fort Madi on?

Fort Madison is an ex emely clean, well-kept community.

Fort Madison is a fairy clean, well-kept community.

Fort Madison is

No Response

IV. HEALTH CARE

not espedially clean or well -kept.

the overall

38

195

23

4

aaA

VERY DON'T VERY SOMEWHAT
SATISFIED SATISFIED KNOW DISSATISFIED DISSATISFIED

1. Family
physician

2. Nursing care
facilities

Pharmacy
facilities

Dental care

5. Overall health
care facilities.

6. Quality of
care provided
by Fort Madison
Community Hospita]

7. Cost of care
provided by Fort
Madison Community
Hospital

91 73 13 46 32

53 62 102 25 10

169 73 7 3 2

134 77 20 19 5

57 99 -29 54 *15

,
.53-48 74 49. 33

11 7 67 66 54
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B. First we would like to ask you some questions about health services available in this area. For each at
the he41th care services listed belOw, please indicate the one communibltwbeie you and other members of

your household most f tl received medical assistance during 1979. ALSO'indicate the reason or
reasons fot going to this community by c,rc the appropriate nuMbers. (You may circle more than one
reason hut please circle onlx one for each srvice listed below.)

IF NO ONE IN YOUR HOUSWOLD USED A PARTICULAR SERVICE DURING 1979, CI
"DID NOT USE" HEADING AND GO ON SO i1 NEXT SERVICE.

"1"

-Logurenx iect onx one) n

H
o

1. Family
physican nnre 23 195 18 3 -- 10 10 45 4 15 149 2

2. Cbstetriciani
gynecologist 127 56 48 4 1 1. 23 43 5 9 44 6 5

3. Pediatrician 170 30 27 2 -- 2 29 27 1 6 19 14

1 .

4" Internal
-$ redicine __ 99 l0 13 4 16 24 5 9 62 2

5. Qther dedical
specialists 119 29 44 31 1 9 27 40 24 18 28 - 2.

35 191 9 -- 1 7 17 39 8 10 133 -- 6

7. Orthodontic care 176 18 25 7 3 2 29 12 10 15 21.

_ Emergency hospital
cue 129 .. 93 13 6 1 18 18 75 -- 2

9. Outpatient hospital,
care (lab, x-ray.
thm-apy) 109 82 30 15, 1 2 21 29

,

16 67, 4 4

D. Inpatient hospital
care 133 67

1
728 24 24 53 3 3

1. Prescription .

a 16 227 2 2 11 12 15 2 177

68
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Indicate whether you think the following health care facilities and services are
NOT NEEDED, SOMEWHAT NEEDED, or GREATLY NEEDED in Fort Madison. Please Circle
one number for each service or facility.

1. More nursing homes

2. "Day-care" for elderly in their homes

3. Apartments or retirement-type homes
'located near a nursing facility . .

4. A more modern hospital

5. Home for mentally retarded

6. More specialized equipment for
hospital. .. .. . . . .

7. More qualified personnel at hospital.

8. Mental health facilities. .

NOT SOMEWHAT GREATLY DON'T NO
NEEDED NEEDED NEEDED KNOW RESPONSE

49 89 29 _86 7

9 87 77 82 5

.18 91 60 81 10

66 74 82 30 8

47 72 27 105 9

23 71 97 60 9

27. 72 91 61 9

40 73 33 107,

Doctor(s),specializing in the following practices:

1. General practice 32 73 131 10 14

2. Pediatrics 19 52 101 68 20

3. Obstetrics/gynecology .35 74 81 55 15

4; Surgery 27 75 110 33 15

,5 Eyes, ears, nose an throat 17 61 151 22 9

6. Orthopedics

7. Optometry

8. Chiropratics

9 Dentistry

10. Orthodontics

22 64 81 76 17

105 67 33 41 14

173 30 9 34 14

124 , ' 75 22 26 13

34 75 69 64 18

D. -PleaSe answer the following questions related to health core facilities in the

Fort Madison area. Circle one number fori.each question

1.,Are you aware of the Lee County Mental Health Center
and the services they offer to Lee County Residentd?

'2.Are
you aware of the availability of the King's

Daughters and Sons Homes?-

3. Does the Fort Madison Nursing Care Facility
_adequately pore for the needs of the elderly who
are unable to care for themselves'

YES NO
DON'T NO
KNOW RESPONSE

117' 86 55

185 43 30

85. 22 150
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A; Please indicate your opinion of Fort Madison's present school systems by/rating
each ©f the following as VERY GOOD, GOOD, FAIR, or POOR. Please circle one
number for each item.

Public School System-

1. Overall quality of education

2. lullding facilities

3: Teachers . . . . . . . . . . . .

4. Administration . . . . . . //

5. Discipline . . . .

6. Extra-curricular activities

7. Athletic program. .

8. Overall curriculum

9. Music program. :I* . . . . . . / .

,

10. Trades program I . ....
11. College prep program

Catholic School Sysltem

1. Overall quality education
i3

Building facilities

3.. Teachers

4. Administration .......
5. Discipline

6. Extra-curricular a4kivities

7. Athletic'program

8. Overall curriculum
/

9\ Religious program\

10: Music program. . L .

11. College prep program

.\

\

N
VERY
GOOD GOOD

/DON T NO
FAIR POOR KNOW RESPONSE

19 108 67 1/ 43 12

16 109 74 6 35 10

20 82 78 /17 52 11

10 68 81 I 33 54 14

5 .36- 67/' 80 61 11,

26 95 56/ 11 63 9

39 .97 55 4 55 10

3173685 74 9
i

31 71 52 8 88 10 .

33 92 18 4 84 9
1

13 55 /44 22 115 11

35 47 / 26 3 128 21

22 60 35 2 118 23

20 47 38 4 128 23

26 43i 31 5 132 23
I

29 361- 25 17 131 22

19 47/ 31 8 131 24v

21 53 36 5 123 22

16
4IP

32 7 138 22

30 51 15 7 134 23

26
13

24 4 141, 22

15 /32 6 155 24
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VI. REC T AND ENTERTAINMENT FACILITIES AND SERVICES

A. Please indicate how satisfied or dissatisfied you are with-recreation and entertainment 1

facilities and services in Fort Madison by circling the number which comes closest to

your feelings. (Circle only one number for each item.)

1. Overall quality of enter-
tainment facilities.

2. Overall quality of
recreational facilities. .

3. Quality of swimming pool

4. Quality of golf course(s)

5.. Number of tennis cour'ts:

6. Variety of dancing
facilities . .

7. Variety of movies

8. Quality of movie theater (s

9. Quality of city parks. .

10. Number of neighborhood_.
parks. . . .

11. Recreation programs for
youth; . . . .

12. Recreation programs for
senior citizens.

13. Amount of public access
to the river . . .

14. Quality of facilities for
stage or musical programs.

15. Number of softball and
baseball fields. . .

16. Number of bowling alleys .

17. Facilities for youth activ
ties\and interaction .

18. Number -of bicycle paths.

VERY SOMEWHAT DON'T SOMEWHAT_- _VERY NO
SATIN SATISFIED KNOW DISSATISFIED DISSATISFIED RESPONSE

15 80 30 79 42 14

19 109 35 61 21 15

19 100 70 44 15 12

63 49 127 3 14

36 66 85 37 24 12

10 39 55 36 12

13 78 40 55 62 12

10 60 38 60 77 15

101 124 5 15 2 13

73 115 24 25 12 11

26 55 74 57 35 13

17 55 118 33 26 11

44 94 65 27 18 12

10 49 96 = 52 42 11

49 105 61 27 10

50 .91 50 39 19 11

10 53 82 64 42 '9

109 49 70

-
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VII. PERSONAL AND SOCIAL CHARACTERISTICS

In this section,a few questions about you and other members of your household
are included. This information is needed to insure that a broad cross section
of all people living in Fort Madison has been included in this survey.

Where do you currently live?

WITHIN FORT MADISON CITY LIMITS 207
OUTSIDE FORT MADISON CITY LIMITS 46
NO RESPONSE 7

B. Your present age? YEARS

LESS THAN 25
25,,-34-

35-44
45-54
55-64
65-74
75 AND OVER
NO RESPONSE

C. Your sex?

FEMALE
NO RESPONSE

16
48
40
48
43
33
26
6

128
130

2

D. Your present marital a us?

NEVER-MARRIED
MARRIED
WIDOWED, SEPARATED,
NO RESPONSE

17
190

OR DIVORCED 51
2

E. Your present employment status?

EMPLOYED OR SELF-EMPLOYED ON A' bLTJ,=TaMa BASIS
EMPLOYED OR SELF-EMPLOYED ON A EAUT,TTME BASIS
RETIRED.
FULL-TIME HOMEMAKER
STUDENT c

UNEMPLOYED
NO RESPONSE

OCCUPATION

PROFESSIONAL, TECHNICAL
MANAGERS, ADMINISTRATORS
SALES
CLERICAL
CRAFTSMEN
OPERATIVES
TRANSPORT OPERATIVES
LABORERS
FARMERS
FARM LABORERS
SERVICE WORKERS
PRIVATE HOUSEHOLD
NO RESPONSE

SELF
142
19
57
30
3
6
9

SPOUSE-
94

- 18
32
33
1
7.

75

IF EMPLOYED OR

Please describe

SELF SPOUSE

24
25
12
20
17
12
5

11
5
0

14
2

113

17
17
8

17
9

10
5
4

4
0
8
0

161

SELF-EMPLOYED
your present occupation:

SELF SPOUSE-

`FORT MADISON 128 95
BURLINGTON 7 7
IOWA CITY 0
KEOKUK 0
LEE COUNTY AND/OR 3
OTHER COUNTIES
OTHER 9 2
NO RESPONSE 113 151

-c
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Your hhest level of education attained?

NO FORMAL EDUCATION 0

ELEMENTARY (GRADES 1-8), 19

SOME HIGH SCHOOL (GRADES 9-11) 33

COMPLETED HIGH SCHOOL (GRADE 12) 109
SOME COLLEGE (LESS THAN 4' YEARS) 48

COLLEGE GRADUATE (4 YEARS OR MORE) 25

ATTENDED GRADUATE SCHOOL 18

NO RESPONSE 8

H. How many people, including yourself, currently live in your household? (Do not

include college students living away from home while at school) PERSONS

0-4 226

5 OR MORE 24
NO RESPONSE 10

HOW many people in your household, including yourself, are in each of the

following categories!? (Write the number alongside each category.)

1 2 3 OR MORE NO RESPONSE

,UNDER 5-YEARS OF AGE 28 10 222

5-18 YEARS OF AGE 47 22 15 176

19-64 YEARS OF AGE 42 136 26 56

65 YEARS OF AGE AND OVER 46 23 191

What was your estimated gross family income from all sources, before taxes,

for 3979.

LESS THAN $5,000 13

$5,000 to $7,999 27

$8,000 to $11,999 31

$12,000 to $14,999 30

$15,000 to $19,999 41

$20,000 to $24,999 38

$25,000 to $34,999 30

$35,000,0R MORE 16

NO RESPONSE 34

How many years have you lived in Lee County? YEARS

Less than 5 years
f, to 10 years
11 to 30 years
31 to 50, years
More than 51 years

32
26
72
59
65

How many years have you lived in Fort Madison or surrounding rural area? YEARS

Less than 5 years
6 to 10 years
11 to 30 years
31 to 50 years
More than 51 years

35
26
72
55
58

Is there anything else you would-like to tell us about the Fort a son Community?
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